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INTRODUCTION

The collaborative economy, also called sharing economy, includes economic activities
that are based on the sharing or mutualization of goods, knowledge, services or
spaces and on use rather than possession.

Popularized by Rachel Botsman and Roo Rogers' book What's Mine Is Yours: How
Collaborative Consumption is Changing the Way We Live, published in 2010, the term
« collaborative economy » and the field it covers are still in debate.

However, we can identify two directions:

- towards a social and solidarity economy, it is a peer-to-peer human activity, which
aims to produce value in common and which uses new forms of ownership,
organization of work and exchange. It promotes the organization of citizens into
networks or communities. Trust, equality of status, cooperation, non-market
motivations and responsible use of resources are considered essential values;

- towards an economy of goods and services platforms, where it is organized in a
triangular way, between independent producers and consumers, with the platform
playing the role of a third party by intervening in the definition of the product, in the
setting of prices, in the management of the participants. The platforms are paid by
commissions. This second approach is sometimes confused with a system of task-
based economy which is also associated with the phenomenon of uberization.

The BETSEE Green E-Manual collects and presents in the following sections various
good practices that embody these two dimensions and also explore solutions of
environmental habits and production ways that can contrast pollution and excessive
waste. The Manual is divided in 2 seections:

9 Section 1: collecting information about the situation of the green sharing
economy in France, Portugal, Italy and Ireland through desk research and field
studies conducted by the project partners. In this section, you will also find the
best methodologies to develop and deliver courses about green sharing
economy and ecological practices that also promote the acquisition of soft skills
among disadvantaged young people collected in the 4 partner countries.

1 Section 2: collectingt he most recent fgreeno sharin
mobile applications (App) in the 4 countries of the consortium

The objective is to inspire new environmental behaviours and push further the
reflection on Agreeno economic models and wa



SECTION 1

European tour of the sharing economy

This section collects information about the situation of the green sharing economy of the
countries involved in the partnership.

France

France is a pioneer in sharing economy: it organizes OuiShare Fest, the world's largest
gathering of sharing economy players. The aim of this festival is to empower citizens to build
a society based on collaboration, openness and sharing.

The age group where sharing consumption is most practiced in France is from 25 to 49 years
old, with women constituting 51%, unlike men who constitute 45%.

81% of French people are in favor of this type of economy, stressing that the important thing
is to use a product, not to own it, and almost half (48%) regularly practice carpooling,
roommate sharing, bartering of goods, etc., which places them above the European average.

Zero waste

There are a number of enterprises and associations in France that are committed to zero
waste actions.

PandaPlace is the marketplace for eco-responsible and socially committed brands. They
select designers and companies that produce products that are eco-responsible (recycled,
biodegradable, zero-waste) or socially committed (produced by people with disabilities,
poverty).

Association Objets Cassés aims to promote recycling and the circular economy. Its website
gives a second life to broken objects by putting people in contact with each other who wish to
give up or acquire an object or machine that is out of use in order to recover its good parts
with the aim of repairing at least one other similar object.

Food sharing and sustainable food consumption

In France there is a long tradition of sustainable food consumption and connection with
farmers. In particular, AMAP (Association pour le Maintien de I'Agriculture Paysanne -
Community-supported agriculture) associations are very popular in France. AMAP centers
settle partnerships between a group of consumers and farmers. For the farmers, it is an

economi ¢ alternative that all ows him to maintai

commitment, which is paid before getting the products. For the consumer, it is the possibility
of having fresh, local, healthy products, cultivated in a human-sized agriculture without
negative impact on the environment. There is no intermediary between the consumer and the
farmer but the AMAP centres. Many of them are organized following anarchist principles.

Besides AMAP, there are also more recent initiatives. AgriVillage allows individuals to spend
holi days at the farms and discover French
a platforo to put directly in touch consumers and farmers. People can discover the French
countryside, participate in farm activities, taste local products, or simply live at the rhythm of
the farm.

countr



Foodologic proposes solutions for marketing unsold fruit and vegetables to the catering and
food industry. It is a market on the web putting in touch producers with unsold goods on their
back and consumers ready to buy to limit waste.

Shared transports

Shared transports are used by many people in France ,especially in big cities. OuiCar is the
most popular French website for car rental between individuals. On the internet or via the

OuiCar mobile application, you can book acartoreachor | eave your stat.i

From small city cars to large sedans, several thousand vehicles are available in Tle-de-France.

Ireland

on
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I n the | ast decade, Il relandds sharing economy

communities together whilst also encouraging people to prioritize the need for a circular
economy to live more sustainable lifestyles.

Food Sharing

In Dublin, a new wave of innovative businesses are revolutionising the food industry, by
introducing food sharing. Introducing this initiative has led to the integration of sustainable food
systems by conserving food resources, reducing waste and reallocating a surplus of food to
people in need. This includes donating and sharing food to those in need through food drives,
food banks and soup kitchens by organisations such as The Simon Community, The Capuchin
Day Centre, & Crosscare. Food Cloud is another food sharing initiative that has gained
popularity in Ireland. This app connects businesses with a surplus of food to charities. This
enables food sharing and encourages people to take part and become involved in the sharing
economy of local communities.

Shared Transport

Shared transport has become popular in recent years as it significantly contributes to the
reduction of carbon emissions. Lyft is a transport company created to improve the lives of both
cities and their residents. Lyft promotes ridesharing, electrification of vehicles, and improved
connections to public transport, whilst facilitating the reduction of a negative environmental
impact. Ridesharing is becoming part of a low-carbon future for society and business.

Sustainable Fashion

In towns across the country, charity / second hand shops offer new and gently worn clothing
donated by retailers and private donors, you'll even find many clothes with the labels still on.
Many of these shops also stock homeware, gifts, books, electronics, and much more! The
Irish Department of the Environment has stated in heavily emphasized the need to recycle
better in order to expand sustainable markets and systems. They aspire to be a benchmark
for quality, both for their own consumption and for exporting goods. In this sense, Ireland is
focusing on processing and recycling industries, and encouraging charity shops to become
more and more fashionable. Shops such as Barnardo's Bridal, located in Wexford and Dun
Laoghaire have given the Irish people an opportunity to shop for affordable bridal wear that
has been donated by some of Irelandds top

Zero Waste

Zero waste is the conservation of all resources by means of responsible production,
consumption, reuse and recovery of products, packaging, and materials without burning, and
with no discharges to land, water, or air that threaten the environment or human health. In
Ireland, many businesses that contribute to the care of the planet by reducing consumption.
In Country Cavan, a small business EcoShack - Zero Waste Store was established. The
EcoShack is a small and predominantly organic zero waste store and they operate out of a
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homely, renovated horsebox. EcoShack is a zero-waste store, plastic-free shop where you
can bring your empty containers, fill them up with the product you want and pay by weight.
You will also find other environmentally friendly, plastic free products on the shelves!

Sharing economy initiatives offer innovative and sustainable methods of sustainability for the
Irish people. By setting an example of how we can all live more environmentally friendly,
sharing economy companies have the power to transform the Irish way of living, that protects
the environment.

Italy

In Italy, the sharing economy is still underdeveloped compared to other European countries
or the USA, due to the delay in the digitalisation of experiences affecting all sectors of the
economy in our country,but even here it is growing fast.

According to a Coldiretti research presented in 2019, 43% of ltalians like the sharing
economy, particularly because of the sustainable aspects of shared consumption. 19% of
Italians interviewed have shared co-working spaces with other professionals. The same
percentage has used rented vehicles such as cars, bicycles and scooters to get around the
city or has requested a lift.

This is a positive and developing figure which has stopped due to the coronavirus pandemic,
but it signals a growing parabola for the future of Italy. In fact, it is enough to assess who uses
these applications most - more than 200 are active on Italian soil - namely young people aged
between 20 and 30. This is an age group of very young people who find it normal and
automatic to share everything, and above all to trust communities.

Food sharing and zero waste

G.A.S., (ltalian for ethical purchasing groups) are an ltalian-based system of purchasing
goods collectively. These groups are usually set up by a number of consumers who
cooperate in order to buy food and other commonly used goods directly from producers or at
a price that is fair to both parties. In a Solidal buying group the guidelines in the choice of the
products and the producers are respect for the environment and the solidarity between
the members of the group, the traders and the producers.

Food waste is a global problem that affects the entire agri-food chain: from the fields to our
tables. Among the many initiatives created to stem the problem, the Too Good To Go app
has been a huge success in Italy.

Devised by a Danish start-up, it allows those who download it to get in touch with businesses
that offer unsold products at discounted prices. The app is already a success, with over a
million boxes distributed in the last few days.

Sustainable fashion

Many lItalian brands are embracing an Eco- Fashion policy, committing themselves to ethical
and solidarity projects. In our country there are many realities that raise consumer awareness:
these are small and medium-sized eco-sustainable clothing companies that invest in research
into new natural fabrics with high technological performance.

For example, the company Orange Fiber has patented a special process to create fabric
from the by-product of the citrus processing industry (basically, citrus fruit juices).


https://en.wikipedia.org/wiki/Italy

Eco- Fashion is an online platform and app that was created to give visibility to brands, shops,
designers and artisans who choose to produce or sell ecological products linked to ethical and
sustainable fashion.

Ar madi o Verdeos

Pre-loved fashion and Eco- renting platforms are also growing in Italy, along with e-shops
managed by social tailoring laboratories.

Eco-tourism

Ethical tourism simply means keeping in mind the effects of one's actions as a traveler on
the environment and local community. Geared towards consumers as well as the industry,
ethical tourism aims to avoid participation in activities that contribute to or support negative
ethical issues

Fairbnb.coop is an Italian cooperative and an international accommodation booking
platform that promotes and funds local initiatives and projects.

Like Airbnb, it allows you to travel by staying in homes made available by private individuals
around the world.

Portugal

The Portuguese society's habit of having single-use disposable products has to go down in
history. In Portugal alone, each citizen produced 1.3 kg of garbage per day in 2017, according
to data from the Portuguese Environment Agency, and only 16% are collected selectively for
material recovery. Where does all this waste go? Most, for landfill. Another percentage, 11%,
to recycle. If we want to set the tone to improve our quality of life and help, with small gestures,
to combat some consequences of climate change and to have resources for the future, we
need to review certain habits. Is not difficult. However, there is action being made in the
country, for example with reusable products.

Clothing

According to the Ellen Macarthur Foundation, in the last 15 years we have doubled the amount
of clothing we produce and halved the amount of time we wear these clothes before throwing
them away. The UNECE (United Nations Economic Commission for Europe) also claims that
40% of the clothes we have in the closet are not used. Purchasing decisions are largely driven
by fashion. But there is potential for repair and reuse. Minor modifications here and there or
dyeing a piece of clothing may be enough to make you use it again for a longer time. Donations
and clothes upcycling is being done by the Human Association (Associacdo Humana), they
offer containers in various commercial spaces. The pieces deposited there are then sold or
sent to African countries. Many municipalities also offer this type of containers, to help dress
and put on shoes for those who need it most. You can also deliver to parishes and churches
with small collection groups. In poor condition, cut it into squares and turn it into cleaning cloth.

Home appliances

Consumers are aware of the added value of choosing durable and repairable products, but
this information is difficult to find. Millions of electrical and electronic products are discarded
each year in the EU. Many of them are prematurely, because they cannot be updated, are out
of fashion or because there are no satisfactory solutions for their repair. In many cases, the
cost of repair can be close to the cost of buying a new product, discouraging consumers from
making this choice. In Portugal there are the Repair Cafés, which are already open in Lisbon
and Porto (see www.circulareconomy.pt): these are spaces where volunteers offer their time
to make minor repairs. If the device no longer works it is possible to deposit it at an eco centre
or at one of the collection points of the waste management entities for electrical and electronic
equipment in Portugal: Amb3e, ERP Portugal and Weeecycle.



NGOs and Associations

The civil transnational society in Portugal is eager to make a change, cooperating between
each other to achieve a sustainable country and raising awareness of the population about
the topics of global sustainability. For this, initiatives such as cleaning the beaches with
volunteers have great adherence, such as the ones by Brigada do Mar. Moreover, this role of
various organizations to educate the community in being sustainable in all three pillars is
translated by the work of various organizations such as ZERO, Banco Alimentar, Quercus,
ABAE and ECOMOOD.



Field studies

This section presents the best practices in the field of green sharing economy and youth
education observed by the youth workers from the partner organizations during the study visits
in Portugal, Italy and Ireland.

Portugal

On the 12th of October 2021, after the Transnational Project Meeting of BETSEE, partners
met Carolina who presented ASPEA actions (website:www.aspea.org and email:
lisboa@aspea.org). The association provides environmental education since 30 years. 10
people are involved in the association: 4 employees and 6 volunteers.

Working with Portuguese and international associations around the world. During the
pandemic they have kept on working online. They share their premises with other
environmental associations. They are now giving training for groups of Romanians about
health and security at work in the food industry. They have several premises in Portugal.



http://www.aspea.org/
mailto:lisboa@aspea.org

ASPEA is involved many international projects:

f One of them dar & Left 6tshd afkleanet 0 with Brazil b o«
old) to be active citizens for the planet. They must point out an environmental problem that
as a group they find urgent to solve. Then they have to contact the political stakeholders
and then regional stakeholders. Then they will organize national conferences also
involving Portuguese government people. They also have a EU conference in Brussels
with EU deputies. The children actions also focused on boosting recycling habits, for
instance they asked the municipality to put recycling bins in schools. The project started
in 2019. They started the project face to face activities in June 2021 after the pandemic.
Children are very motivated to be involved in this project, they are very active, very serious
about the actions they ask to take for the planet. The partner organizations train teachers
based on the project methodology and then the teachers teach to children.
T Another project is AEducoceano, it 6sropasmg Er as mu
to analyse competencies for creativity and necessity to increase awareness about the
importance of the ocean. Basically ocean sustainability. This project wants to build a
pedagogical model to be applied to all European countries for good communication and
education about the impact of climate change on the ocean, especially on the Atlantic
Ocean and the Baltic sea. This project is considered a best practice in Europe.
T Another project is fARiosd0 about r i Mempses ai mi ng
that people as a group adopt 500 meters of river.
T APl anta bosquesodo aims at planting trees in the
2019 they planted 352 134 trees and worked with 14 016 volunteers.
Questions:
1 What is the best way to communicate about environmental issues? How do you teach
people?
You must study the habits and behaviors of the people you want to reach. If you want to reach
young people or older peopl e, ités not the same.
what stimulates and motivates them. It-s very basic, but it is actually not. We live in a world
that is always rushing and it is hard to involve people.
We are trying to do more projects to connect more with young people, 15 to 15 years old, to
talk more about citizenship and behaviors. They are also working with students from university
to discuss how to change habits after | eaving tFh
1 Do you have partners in Italy or France?
Yes, we do, today my coll eague jecgaingngatoollecthgp |t al vy
information about native species, if there are invasive species and what problems they
provoke.
1 Any more advices?
The trick is to get connected, to create partnerships with other NGOs and get stinger thanks
to that. Domé8t wowk agaicipalities, wor k with t
their behavior, you should negotiate and work with that.



Italy

The study visits in Lecce took place on the 13" of May 2022 at Manifatture Knos (TransEllas
network), an abandoned warehouse that was rehabilitated by Lecce city hall as a common
good and it now welcomes artists, associations and different kinds of workshops in a social
perspective.

Mobius Circles

Daniela Tramacere presented Mobius Circles (www.preciousplasticsalento.it/mobius-circle-

aps/), an association committed to fight plastic pollution by organizing a number of actions

and workshops. Mobius is an association born in 2019 with the aim to developthe @A Pr ecijou s
plastico project which values wast e, which TI's t
was conceived by a Dutch designer, Dave Hakkens: waste should be seen as a precious

material by local communities. Then, the project spread to many countries. The objective is to

create a 0 waste community, but also to create employment opportunities.

Mobius bought and created special machines that recycle plastic which are in a dedicated
laboratory in Manifatture Knos. Plastic is melted in these machines and it is then molded to
create craftworks.

Precious Plastic is also an online platform including clear indications on how to build these
recycling machines. It also includes a map of the organizations involved in the Precious Plastic
project. Mobius finds plastic to recycle thanks to donations.

The association organizes educational workshops with schools including a part based on
theory and quizzes on plastic to explore the <c¢hi
climate change and a more practical part based on how to avoid plastic packaging.

8 000 000 tons/year of plastic. Only 10% of plastic was recycled last year. Mobius is composed
of 9 members with different competences (engineering, Mechanics, etc.)

Mobius experiments social models in the circular economy sector and collaborates with
municipalities in order to make a real impact. Mobius also cooperates with Rifiuti speciali,
collecting waste on the beach to make art pieces with it.

In addition, Mobius participates in European projects matching with their missions, such as

Civic Monitoring, aiming at monitoring projects funded by the structural funds of the European
UnionnThey are also involved in ESC -inpbpbafiuneedalt
APuglia Capit al eal s iwdch prop8sest &leaning garvicen that cleans

and delivers stoviglie from social or school cantines.



http://www.preciousplasticsalento.it/mobius-circle-aps/
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Plastic Free

Plastic Free (www.plasticfreeonlus.it) is an association born in 2019 carrying out activities to
reduce the use of plastic and to fight plastic waste. They have 150 000 volunteers in Italy.
They started with online teaching activities.

At national level, they organized more than 2000 clean up initiatives also involving divers to
collect plastic. The most important one was the cleanup of Po, the biggest river in Italy.

Plastic Free also saves turtles from plastic waste and takes care of them. They have an
adoption program.

They raise awareness among municipalities about plastic waste. With this aim, they created
an Agreement to encourage the municipalities to support their environmental activities.

Tal king about Sal entobs ar ea, Pl astic Fr ee

particularly on the beaches and on the coasts which during spring and summer seasons are
assaulted by a flow of humanity that often treats the environment with a ferocious rudeness,
polluting every spot that can be polluted. Savina, Plastic Free's volunteer that talked to us,

has admitted tchuatt ittrdysi nrge atlol yc hdainfgfei peopl eds

and perseverance are the keys; their precious actions meet, above all, young minds, students

t hat need to know whatos the real conditi on

move against plastic pollution. Savina told us that this year, here in Salento, Plastic Free had
the chance to organize personalized educational meetings with different age students.

One of the main goals of this educational program is spreading awareness among students
in order to prevent further environmental catastrophes. During their educational tours, Plastic

h a s
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http://www.plasticfreeonlus.it/

free volunteers talk about the importance of loving the planet, of recycling, of choosing an
alternative to plastic. Savina told us another great action that they take during these meetings:
if possible, thanks to the support of companies and free donations, Plastic free buy and offer
to the school where there has been the meeting, a water purifier. In this way students can refill
their water bottle for free, avoiding the purchase of plastic bottles.

What a great heritage! A concrete action for a big dream: saving the planet from plastic!

Irland

As a last step of the field studies of BETSEE, the Irish partner invited Mr. Ryan Guilfoyle,
consultant and researcher in circular economy, to share his knowledge and solutions to
contrast pollution, to address the challenges linked to waste disposal and to promote economy
models respectful of the environment.

Circular economy

Mr. Guilfoyle started his intervention with some questions: who is really responsible for circular
economy as individual? What is circular economy?

Mr. Guilfoyle explained that linear economy for humans implies the fact that we never go back
to the start: Take, Make and Dispose. When we dispose, waste goes to land field, this should
not be, we should find new solutions that do not impact the environment. Because of this
model, we need continuous supply of natural resources, which will deeply impact future
generations.

















































































